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SCA – a global consumer goods 
and paper company

We offer personal care products, 
tissue, packaging solutions, 
publication papers 
and solid-wood products
We are an 11 billion EUR 
company (net sales 2009) and 
are more than 50,000 
employees
We operate in 90 countries
We produce “Essentials for 
everyday life”
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Four business areas

Sales split Total sales 2009: 11 bn EUR

Forest Products

Packaging Tissue

Personal Care

34%
30%

15% 21%
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Strong global and regional brands

Asia Pacific

Eastern Europe

Latin America

North America Europe
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Carbon in the life cycle for 
SCA Global Hygiene Category
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The world is expecting 
companies to act!

http://www.greenpeace.se/planet/wallit/se_index.asp
http://www.green.tv/greenpeace
http://www.greenpeace.org/international/photosvideos/greenpeace-podcasts
http://www.nature.org/?src=logo
http://www.sustainability-index.com/default.html
http://images.google.co.uk/imgres?imgurl=http://www.vanityfair.com/images/politics/2007/05/posl14_knut0705.jpg&imgrefurl=http://thegreenmiles.blogspot.com/2007_04_01_archive.html&h=654&w=460&sz=90&hl=en&start=42&sig2=UJrjgkjgh3BVxv2MimquJA&um=1&tbnid=R72ZpfWW4WvL5M:&tbnh=138&tbnw=97&ei=49JCR83lGYaQwAGZ-PTZCA&prev=/images%3Fq%3Dgreen%2Bissue,%2Bmagazine%2Bcover%2Bpage%26start%3D36%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://i.treehugger.com/files/th_images/azure%2520cover-thumb.jpg&imgrefurl=http://www.treehugger.com/files/2006/04/azure_magazine.php&h=275&w=200&sz=14&hl=en&start=39&sig2=SDoPt-VZ03i-tuibyk5xoA&um=1&tbnid=UsiWMs_d_rz0mM:&tbnh=114&tbnw=83&ei=49JCR83lGYaQwAGZ-PTZCA&prev=/images%3Fq%3Dgreen%2Bissue,%2Bmagazine%2Bcover%2Bpage%26start%3D36%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://www.timeout.com/newyork/resizeImage/htdocs/export_images/614/614.x600.ft.cover3.jpg&imgrefurl=http://www.timeout.com/newyork/article/8863/pulp-fiction-and-fact&h=808&w=600&sz=106&hl=en&start=10&sig2=UkSI6J0TEhG9IEJX9oqc-w&um=1&tbnid=WR3MqO2v6e-Q9M:&tbnh=143&tbnw=106&ei=KtNCR6S0CoawwAGmwLToCA&prev=/images%3Fq%3Dgreen%2Bissue,%2Bmagazine%2Bcover%2Bpage%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://smarteconomy.typepad.com/smart_economy/images/ecopolis_cover_new_scientist_1.jpg&imgrefurl=http://smarteconomy.typepad.com/smart_economy/smart_future/index.html&h=394&w=300&sz=115&hl=en&start=36&sig2=zp-auxoPiiAnWQbT6NRzdw&um=1&tbnid=1RqGcvzbZ5XJJM:&tbnh=124&tbnw=94&ei=UtNCR6eeOaC4wgGlsLTRCA&prev=/images%3Fq%3Dsustainability%2Bissue,%2Bmagazine%2Bcover%2Bpage%26start%3D18%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://www.polarfoundation.org/pics/projects/rtd_info/rtd_cover_en_or.jpg&imgrefurl=http://www.polarfoundation.org/index.php%3Fs%3D6%26rs%3Dhome%26lg%3Den&h=500&w=381&sz=65&hl=en&start=27&sig2=vuz8pWsDZY8g4j1Of73TVQ&um=1&tbnid=qsWuCmYddlIVgM:&tbnh=130&tbnw=99&ei=UtNCR6eeOaC4wgGlsLTRCA&prev=/images%3Fq%3Dsustainability%2Bissue,%2Bmagazine%2Bcover%2Bpage%26start%3D18%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://frontier.cincinnati.com/blogs/art/uploaded_images/5_20CoverWEB-752960.jpg&imgrefurl=http://frontier.cincinnati.com/blogs/art/2007_05_01_default.asp&h=478&w=395&sz=184&hl=en&start=25&sig2=TXYkoDLDuSeJkf_DnA8f0g&um=1&tbnid=oUC-7WQRT5w1IM:&tbnh=129&tbnw=107&ei=UtNCR6eeOaC4wgGlsLTRCA&prev=/images%3Fq%3Dsustainability%2Bissue,%2Bmagazine%2Bcover%2Bpage%26start%3D18%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://starphoenixbase.com/wp-content/uploads/2007/08/newsweek.jpg&imgrefurl=http://starphoenixbase.com/%3Fcat%3D12&h=525&w=432&sz=109&hl=en&start=31&sig2=Bj0xNZf_xems818Uma9ZpQ&um=1&tbnid=igDdVHQ-UiBwSM:&tbnh=132&tbnw=109&ei=3NNCR8PaB4ugwAHgpNTjCA&prev=/images%3Fq%3Dcarbon%2Bfoot%2Bprint,%2Bmagazine%2Bcover%2Bpage%26start%3D18%26ndsp%3D18%26svnum%3D10%26um%3D1%26hl%3Den%26rlz%3D1T4DMUK_en-GBGB206GB230%26sa%3DN
http://images.google.co.uk/imgres?imgurl=http://bp0.blogger.com/_b5hcKABPlGI/Rdiy8ybrskI/AAAAAAAAA1Q/d_8RuM61jfU/s320/0218g.jpg&imgrefurl=http://newenergynews.blogspot.com/2007_02_01_archive.html&h=320&w=244&sz=25&hl=en&start=51&sig2=fxzV6GIzCo8ETgu1d-jsXg&um=1&tbnid=jMagG_7fUxqAGM:&tbnh=118&tbnw=90&eid=ZwpUR7bcBYX6-gLj4bzgCg&prev=
http://en.wikipedia.org/wiki/Image:Aninconvenienttruth.jpg
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Retailers in the forefront

Terry Leahy, CEO Tesco
“I am determined that Tesco 

should be a leader in helping to 
create a low-carbon economy”

• Retailer Forum EU
• Wal Mart
• Eco labelled shops 

and supermarkets
• Score cards

Retailers are focusing on 
environment and 
sustainability
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What is the status on carbon footprint 
when connected to consumer goods?

A lot of companies commit to reductions in carbon 
footprint
Different kind of approaches for labelling

Carbon Trust
Climate Declarations
Climatop – choice editing
French law Grenelle

The value of the labels
Eurobarometer results – 70% of Europeans ask for 
obligatory labelling
NGO opinion negative – “still little understanding by 
consumers”

Awareness among industry about different activities 
on guidelines: an upcoming ISO standard, 
upcoming WBCSD/WRI Greenhouse gas protocol, 
revision of the PAS 2050
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Carbon footprint of a product

The sum of the greenhouse gases from the life 
cycle of a product

CO2

CO2CO2

CO2

CH4

CH4
CO2

CO2

N2 O

CO2
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How to quantify and communicate 
environmental performance of a product? 

A Life cycle assessment (LCA) studies the environmental 
aspects and potential impacts throughout a product’s life 
cycle from raw material acquisition through production, use 
and disposal, i.e. ”Cradle-to-grave”

Standard ISO 14040 and 14044

A Type III Environmental declaration communicates the 
environmental performance of a product, based on an LCA

Standard ISO 14025
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Carbon footprint – results and data 

Approx more than 50% of carbon footprint 
comes from suppliers of raw materials

Important to specify in Product Category Rules  
where to collect site specific data and where 
generic data is ok.
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Funded by the EU LIFE+ Programme
Runs 2009-2011
Co-operation between AkzoNobel, 
SCA Hygiene Products and 
Environmental Systems Analysis at Chalmers 
University of Technology

Facilitate work on:
data exchange, communication and cooperation for 
sustainable development in supply chains
developing strategies, communicating and applying tools 
for sustainability

www.tosca-life.info or www.dantes.info

Towards sustainable value 
chains through a common 

approach for company 
strategic work and daily 

operations

http://www.tosca-life.info/
http://www.dantes.info/
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Inputs:
• Raw materials
• Packaging 

materials
• Fuels
• Electricity

Outputs:
• Products
• Emissions of 

greenhouse gases
• Waste

Transportation route for raw materials and waste

Gate-to-gate data 

Suppliers are requested to fill in an environmental 
questionnaire, concerning information about inputs, 
outputs and transports

•Code of conduct
• Quality
• Product safety
• Environment
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Trade associations

Edana
Performing a number of LCAs

• The first LCA for the absorbent 
hygiene products industry 
already in 1995

CEPI
Ten Toes, published Sept 2007

• Three sectors have added 
specific modules

ETS
Established PCR on tissue already 
2004. Revision?
Performing LCAs



CF International Work Shop – Tokyo/ER/Feb 2010 SCA Global Hygiene Category16

What are the expectations on the 
standard ISO 14067, part 1 and 2?

It should create a common approach and language 
by the definitions, principles and requirements in the 
standard
Reasonable level on details on quantification, but 
industry specific issues should be solved by Product 
Category Rules

Requirements for the communication
A parallel to what is used within Environmental 
declarations, ISO 14025

Process for verification
A parallel to what is used within Environmental 
declarations, ISO 14025

The standard should be harmonized with other 
initiatives on carbon footprint
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Conclusions

To measure the carbon footprint seems to be 
necessary for consumer goods – too many activities 
points in this direction
It is measured with the LCA methodology
The international standard ISO 14067 gives 
guidelines and requirements for the quantification 
and communication
See to your company’s total environmental impact –
carbon footprint is one, what will be the next one?
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www.sca.com

http://www.sca.com/
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