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SCA — a global consumer goods 2\
and paper company SCA

= We offer personal care products,
tissue, packaging solutions,
publication papers
and solid-wood products

= We are an 11 billion EUR
company (net sales 2009) and
are more than 50,000 i
employees T

= We operate in 90 countries

= We produce “Essentials for
everyday life”

CF International Work Shop — Tokyo/ER/Feb 2010 SCA Global Hygiene Category



Four business areas =

Forest Products

.__L

Packaging Tissue

Sales split Total sales 2009: 11 bn EUR
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Strong global and regional brands SCA

Latin America )
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Carbon in the life cycle for
SCA Global Hygiene Category SCA
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Retallers in the forefront SoA
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What Is the status on carbon footprint A\
when connected to consumer goods? SCA

= A lot of companies commit to reductions in carbon
footprint
= Different kind of approaches for labelling
+ Carbon Trust St
¢ Climate Declarations
+ Climatop — choice editing
* French law Grenelle
= The value of the labels

¢ Eurobarometer results — 70% of Europeans ask for
obligatory labelling

* NGO opinion negative — “still little understanding by
consumers”

= Awareness among industry about different activities . e
on guidelines: an upcoming 1SO standard,

upcoming WBCSD/WRI Greenhouse gas protocol,
revision of the PAS 2050




Carbon footprint of a product A

= The sum of the greenhouse gases from the life
cycle of a product
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How to quantify and communicate /AN
environmental performance of a product? SCA

= A Life cycle assessment (LCA) studies the environmental
aspects and potential impacts throughout a product’s life
cycle from raw material acquisition through production, use
and disposal, i.e. "Cradle-to-grave”
¢ Standard 1SO 14040 and 14044

= A Type lll Environmental declaration communicates the
environmental performance of a product, based on an LCA
¢ Standard 1SO 14025




Carbon footprint — results and data %}

Approx more than 50% of carbon footprint
comes from suppliers of raw materials

Important to specify in Product Category Rules
where to collect site specific data and where
generic data is ok.
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Funded by the EU LIFE+ Programme A

U Runs 2009-2011 SCA
Co-operation between AkzoNobel,
TOS_CA SCA Hygiene Products and
e e Environmental Systems Analysis at Chalmers
approach for compary - University of Technology

strategic work and daily
operations

1 4
E Facilitate work on:

AkzoNobel + data exchange, communication and cooperation for
sustainable development in supply chains

+ developing strategies, communicating and applying tools
for sustainability

or
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http://www.tosca-life.info/
http://www.dantes.info/
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A\

Trade associations SCA

= Edana Eda na

¢ Performing a number of LCAs /\ THE VOICE OF NONWOVENS

* The first LCA for the absorbent
hygiene products industry
already in 1995

= CEPI

* Ten Toes, published Sept 2007 £

» Three sectors have added ‘. ‘_
specific modules ce pl confederation of

european paper industries

“"ETS

+ Established PCR on tissue already
2004. Revision?

¢+ Performing LCAs
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What are the expectations on the
standard 1SO 14067, part 1 and 27

= |t should create a common approach and language

by the definitions, principles and requirements in the
standard

= Reasonable level on details on quantification, but
Industry specific issues should be solved by Product
Category Rules

+ Requirements for the communication

+ A parallel to what is used within Environmental
declarations, 1SO 14025

= Process for verification

+ A parallel to what is used within Environmental
declarations, 1SO 14025

= The standard should be harmonized with other
Initiatives on carbon footprint

A

SCA



/)

Conclusions SCA

= To measure the carbon footprint seems to be
necessary for consumer goods — too many activities
points In this direction

= |t iIs measured with the LCA methodology

= The international standard 1SO 14067 gives
guidelines and requirements for the quantification
and communication

= See to your company’s total environmental impact —
carbon footprint is one, what will be the next one?



essentials

for everyday life

,-.ﬂ’/
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