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Outline of Aeon group

Operating results

Fiscal year ended February 2009, consolidated

Total revenues 5,230 billions of yen

Op_erating profit 189 billions of yen

Number of Stores and Settlement Report*'

Number of Companies

Mumber of stores

Generakmerchandise stores (GMS)*

Supermarkets
Supercenters
Department stores
Home centers
Convenience stores™
Specialty stores
Financial services
Food services
Services

Drugstores™

FY2008
966
1,059

16

3,270
4,748

395

1,116

2,342

FY2007
942
1,001
14
1
B9
3,082
4,518
233
533
1,069

1,730

182 companies
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Aeon manifest on prevention of global warming /E6N

Aeon will reduce total GHG emissions in FY2012

by 30% with FY 2006 as the base year

Reduction in store equipment
and system — 500,000 CO2eq-t

Reduction in products and
distribution — 570,000 CO2eq-t

Reduction achieved with
customers — 310,000 CO2eq-t




Store facility initiatives /EON

Development of eco-stores
We will develop eco-stores which can reduce GHG emissions by 20% in

comparison with existing stores.

Install solar energy generation equipment into 200 stores by 2012.
Enhancement of energy saving initiatives by staff at stores

500,000 t | We will visualize GHG emissions and act for energy saving at stores.

Eco-store development Energy saving activities by employees

Utilization of Japan’s environmentally friendly techniques Challenge of Aeon retail co.,ltd.
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Production and distribution initiatives /EON

Reduction of carbon footprint through whole life cycle of products

We will reduce carbon footprint of products thorough whole product
life cycle stages including material procurement, production,
570.000 t distribution, use and disposal/recycling stages.
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“Together with customers” initiatives

/EON

310,000 t

Tree planting activities to absorb CO2

Accumulative total of 11 million trees will be planted by the end of 2012
through the activities with our customers in Japan and overseas since 1991.

Bring your own bag campaign

We will reduce CO2 emissions attributed to plastic shopping bags to zero

by 2012.

Tree planting activities

In Malaysia

Total number of trees planted

FY 2008 8,734,751
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Our aim to visualize carbon footprint

Providing low- carbon products for customers

If we put carbon footprint labels on products, customers can
recognize CO2 emissions of products easily. We wish to support
customers’ shopping by providing selection of low carbon products.

Reducing CO2 and cost by saving energy.

Household expenditure can be saved by saving electricity
consumption and saving CO2 emissions. Our production process
can be similar to household. We will try to save CO2 by
visualizing CO2 and finding reducing point from our private brand
“Topvalu” products.

Safety Enhancing accuracy of traceability by collecting data.

We need to quantify detailed activities in each
process through whole life cycle of products. We
are trying to increase the traceability accuracy level
through understanding details of each process.




Use of national carbon footprint scheme /EON

Aeon’s private brand products reviewed by using national scheme
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Example of CFP activity: Koshihikari Rice produced in Shiga Prefecture /:@N

We have been working with students and members of the agricultural cooperative JA in Shiga Prefecture to grow
“Green Eye Specially Produced Rice,” in a way that conserves the environment of Lake Biwako. As part of these activities,

we have been supported by Ritsumeikan University in our challenge to calculate the

carbon footprint of our rice.

May 2009 June 2009
Rice planting

Releasing junior round crucian carp

Supply specialist g sales

November 2009
Carbon footprint verified

— /EON

Supply data
RITSUMEIKAN re. distribution

knowledge
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Supply datare. rice cultivation

Partners: JA Kita Biwako, Shiga Prefectural Headquarters of National Federation of
Agricultural Cooperative Associations, Supporters of the “Travelling Fish” Non-
Profit Organization, Students in Sawayama Primary School 5" Grade (Hikone City),
Environmental Systems Research Laboratory, Ritsumeikan University (Biwako/
Kusatsu Campus)



http://www.pref.shiga.jp/index.html

Activities of CFP Store sales of rice /EON




Example of CFP activity: In-store explanation by Ritsumeikan University /E,@N




Challenging issues for the expansion of CFP activities /EON

Development of PCR * for CFP — CFP study
PCR review by PCR Committee Independent verification for CFP
Publication of PCR for CFP B CFP review by PCR Committee
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Thank you!

Information of Aeon Co., Ltd.
http://www.aeon.info/en/

Tree planting activities provided by Green TV Japan
http://www.japangreen.tv/act/#/000406






